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M Profile

JSR Corporation (formerly ‘Japan Synthetic Rubber Co., Ltd.") was established in 1957 with the aim to commence
the domestic production of synthetic rubber. Since then, JSR has continued to expand its business to manufacture
emulsions and plastics. JSR further expanded in its operations by utilizing the group’s own polymer technologies to
introduce products such as semiconductor materials, display materials and optical materials. As such, the develop-
ments of these materials in the fields of information and electronics have been a focal point, leading to innovative
changes to the company’s business structure.

Currently, JSR Corporation’s four-year Midterm Business Plan “JUMP2010" (which began in fiscal 2008) is being imple-
mented. “JUMP2010" are ideal goals set for JSR to achieve by 2010; taking a big “jump” towards expediting the
changes made to business and the structure, and aiming to take further leaps. In addition to further enhancing global
competitiveness with existing projects, JSR will continue to provide our “innovative materials” and “high-precision
processing technology and products” to newly-emerging fields in environment, energy, biotechnology and medicare,
as well as in the areas of information and electronics, which are expected to continue to grow in the future.
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M Corporate Philosophy

Materials Innovation

“To provide new materials,
and through their value strive to contribute
to the realization of an affluent human society
(people, society, and the environment).”

B Management Policies

e Persistently challenge “revolution”, constantly “evolve” globally,
and strive to be a technology oriented company.

* Pursue efficient, transparent and wholesome management and strive
to be a company trusted by stakeholders.

e Practice Responsible Care for the future of the world.

M Corporate Slogan

With chemistry, we can.

In commemoration of the 50th anniversary of its foundation, JSR has made its corporate slogan. “With
chemistry, we can.” appeals our technological strengths to make possible by chemistry what appears to
be impossible and shows our corporate vision to pursue cutting-edge technologies to create new
values, provide solutions to our customers and society, and keep meeting challenges for the future.

The corporate slogan shows the scope of our business domains in a clearer way and supplements

our corporate philosophy “Materials Innovation”. Under the new corporate slogan, we endeavor to

enhance our corporate brand.
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Consolidated Financial Highlights

Fiscal Years ended March 31

Millions of Yen

FY2000 FY2001 FY2002 FY2003 FY2004
Results for the year
Net sales ¥219,492 ¥231,823 ¥220,058 ¥247,139 ¥275,071
Net Sales Costs and expenses 212,860 222,400 211,246 226,345 242,452
ooy Operating income 6,632 9,423 8,812 20,794 32,619
20 Interest and dividend income 355 591 411 431 397
Interest expenses (1,265) (946) (757) (750) (693)
A%y Income before income taxes
100 and minority interests 2,545 9,332 7,915 17,855 30,378
Net income 2,243 5,678 4,728 10,991 19,353
Fr05 FY06 Fr07 FY08 Fr09 Capital expenditures 12,317 10,936 13,265 16,048 17,156
Depreciation 17,884 17,599 16,507 16,489 14,970
Year-end financial position
Total assets 293,477 283,859 270,054 281,874 308,581
. . . Long-term debt due after one year 24,760 24,222 22,934 24,208 13,920
Operating Income / Operating Margin T
(ilions of ven o) Total liabilities 169,186 155476 135,477 139,682 146,280
80 16 Equity 121,198 124,684 131,752 139,447 159,497
60 12 Current ratio (times) 1.3 1.4 1.5 1.6 1.6
20 g Return on assets (%) 0.8 2.0 1.8 3.9 6.3
Return on equity (%) 1.9 46 3.6 7.9 12.9
20 N Equity ratio (%) 413 43.9 488 49.5 51.7
FY'05 FY'06 FY'07 FY'08 FY'09
B Operating Income (Left)
— Operating Margin (Right) Per share of common stock (Yen and U.S. Dollars)
Net income 8.67 22.20 18.48 42 .46 75.12
Cash dividends 6.00 6.00 6.00 7.00 9.00
Equity 473.80 487.42 514.93 544.94 623.14
Net Income Note: U.S. dollar amounts are translated from yen, for convenience only, at the
(®illions of Yen) rate of ¥98.23=%1, the exchange rate prevailing at March 31, 2009. 2003-2004
40
30 » HOP
° JSRevolution
10

FY'05 FY'06 FY'07 FY'08 FY'09

2 JSR Corporation

The period for establish-
ing a solid foundation
in order to promote
structural reform and
achieve growth.

Net Sales:

¥275.1 billion
Operating Income:
¥32.6 billion



Thousands of

U.S. Dollars
FY2005 FY2006 FY2007 FY2008 FY2009 FY2009
¥305,368 ¥338,160 ¥365,831 |¥406,968 ¥352,503 $3,588,547
260,035 284,803 310,588 346,958 322,155 3,279,603
45,333 53,357 55,243 60,010 30,348 308,944
519 635 1,030 1,309 1,230 12,519
(475) (420) (399) (256) (271) (2,757)
43,471 49,038 53,440 54,867 20,803 211,780
27,564 30,555 33,655 36,994 13,981 142,331
18,134 23,361 22,094 29,076 19,081 194,254
15,245 16,206 18,133 21,180 24,833 252,806
325,031 381,097 408,949 416,951 339,498 3,456,152
13,857 1,607 2,745 1,525 1,500 15,270
139,249 164,389 168,963 159,288 97,512 992,690
182,476 212,751 235,186 252,539 240,896 2,452,376
1.8 1.7 1.8 1.9 2.5
8.7 8.7 82 14.8 4.1
16.1 15.5 15.0 15.2 5.7
56.1 55.8 57.5 60.6 71.0
107.54 119.63 133.10 147.26 56.36 0.57
14.00 20.00 24.00 32.00 32.00 0.33
717.13 836.31 932.47 | 1,009.27 986.33 10.04
» 2005-2007 o 2008-2011 _
}} STEP }}} JUMP
JSRevolution Il JUMP2010

The period for creating operational
foundations for next-stage growth
business and increasing profits for
existing business.

Net Sales:
¥365.8 billion
Operating Income:
¥55.2 billion

The period for accelerating reform
and innovation to achieve a jump
forward while continuing growth.

Revised in April 2009
Net Sales:

Over ¥360 billion yen
Operating Margin:

10% or higher

Shareholders’ Equity / ROE

(Billions of Yen) (%)
300 18
200 12
100 6

FY'05 FY'06 FY'07 FY'08 FY'09
B Shareholders’ Equity (Left)
= ROE (Right)

Total Assets / ROA

(Billions of Yen) (%)
500 15
400 12
300 9
200 6
100 3

0

FY'05 FY'06 FY'07 FY'08 FY'09
B Total Assets (Left)
— ROA (Right)

R&D Expenses / Capital Expenditures
(Billions of Yen)
30

20

FY'05 FY'06 FY'07 FY'08 FY'09

mm R&D Expenses Capital Expenditures
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At a Glance

Segment

Proportion
of Sales

Net Sales

Operating Income /
Operating Margin

0 0 (Billions of Yen) (Billions of Yen) (%)
Fine Chemicals and 250 - 0
Other Products 200 0 &

150 30 30

100 20 20

Information electronics materials, 50 10 10
0

mainly for semiconductors and flat
panel displays, are the largest com-
ponent of this segment.

0
FY'05 FY'06 FY'07 FY'08 FY'09

0 FY’'05 FY'06 FY'07 FY'08 FY'09
I Operating Income* (Left)
=== QOperating Margin (Right)
*Operating income includes company-wide costs
for fundamental research and development.

(Billions of Yen) (Billions of Yen) (%)
E|aStOmerS / 150 12 12
The main products in this segment ' 100 8 8
are synthetic rubber and thermo- - 4 4
plastic elastomers (TPE). JSR is one
of the world’s largest manufactur- % Fy'05 Fr'06 FY'07 FY'08 FY'09  C FY'05 FY'06 FY'07 FY'08 FY'09 °
ers of synthetic rubber. B Operating Income (Left
W === QOperating Margin (Right)
(U . (Billions of Yen) (Billions of Yen) (%)
v Emulsions / 30 3 12
E Emulsions are liquids in which 20 2 8
_qC) synthetic rubber or synthetic resin 10 : 4
(@) have been dispersed in water, such
e as acrylic emulsions and paper % Fv05 FY'06 FY'07 FY'08 FY'03  ° FY'05 FY'06 FY'07 FY'08 FY'09 °
o coating latex (PCL) I Operating Income (Left)
q) = QOperating Margin (Right)
. (Billions of Yen) (Billions of Yen) (%)
o
Plastics &0 s s
. S 60 3 6
The major product in this segment '
is ABS plastics, a material with 18.4% 0 : ¢
well-balanced properties that is 20 L 2
used in many applications world- % £v05 FY'06 FY'07 FY'08 FY'03  ° FY'05 FY'06 FY'07 FY'08 FY'09 °
wide. B Operating Income (Left)
== QOperating Margin (Right)
1st Tier Products
Elastomer Semiconductor materials

Styrene-butadiene rubber (SBR) and other JSR general-
purpose synthetic rubbers are used in many applications

JSR’s semiconductor materials are developed

Tread:SBR, BR based on its many years of polymer chemistry in

Base tread:BR
Sidewall:BR
Inner liner:IIR
Chafer:BR, SBR

across industries due to their advanced technology. petrochemical business. In particular, JSR lithogra-

JSR products are top class in the Japanese market. The phy materials including photoresists are recog-
largest application is automobile tires, and JSR is making nized as global top class products. JSR products
a large contribution to increasing the performance of meet diverse global needs for high quality and
these products through the development of solution . .

o ] performance products in the trend of miniatur-
polymerization SBR (S-SBR) for high performance

- . ization and high integration in semiconductors.
energy efficiency tires.

4 JSR Corporation



Products Applications

Semiconductor Materials

eLithography materials (photoresists, multilayer materials and others) «CMP materials
(CMP slurries and pads) eInterconnect materials (spin-on low-k materials) ePackaging
materials (thick photoresists, photosensitive insulation materials and others)

Flat Panel Display (FPD) Materials

o[ CD materials (alignment films, protective coatings, color pigment dispersed resists,
photosensitive spacer and others) ePDP materials (dielectric layer of dry film, dry film for
electrode formation, and others) eOptical films (ARTON® films)

Optical Materials

Semiconductor Materials

eProcess materials for semiconductor manufacturing

FPD Materials

eProcess materials for liquid crystal displays panels

eProcess materials for plasma display panels

Optical Materials

e Anti-reflection for display surface, organic / inorganic hybrid hard
coat, prism lens, adhesive for optical discs, etc. ®Optical fiber
coating materials, three-dimensional free form fabrications

eOpto-functional materials (anti-reflective coatings, UV curing optical fiber coatings,
heat-resistant transparent resin ARTON®)

General-Purpose Synthetic Rubbers

eStyrene-butadiene rubber (SBR) ePoly-butadiene rubber (BR)

Special Purpose Synthetic Rubbers

eAcrylonitrile-butadiene rubber (NBR) eButyl rubber (lIR) eEthylene-propylene rubber
(EPM/EPDM)

Thermoplastic Elastomer (TPE)

eSyndiotactic 1,2-Poly-Butadiene “JSR RB®” eHydrogenated polymer “DYNARON®”
eStyrene-butadiene block copolymer “JSR TR" eStyrene-isoprene block copolymer
"JSR SIS®”

Emulsion Products

ePaper coating latex (PCL) ®SB latex eAcrylic emulsion

Performance Chemicals

eHigh-functional dispersant “DYNAFLOW®" eOrganic/inorganic hybrid coating material
“GLASCA®" oStandard particles eParticles for clinical diagnostic sResearch reagents

eAcrylonitrile-butadiene-styrene (ABS) plastics
eAcrylonitrile-ethylene-propylene-styrene (AES) plastics

Multi-layered LSI

Interconnect materials
eLow-k materials

JSR’s Liquid Crystal Display (LCD) materi-

als contribute toward the high-definition

eOptical lens, retardation films, light guiding plates, etc.

General-Purpose Synthetic Rubbers
eAutomobile tires

Special-Purpose Synthetic Rubbers

eAutomobile parts, industrial rubbers, etc.
Thermoplastic Elastomer (TPE)

e\Various shoe soles, injection molding items
eHot melt adhesives, hot melt binders

Emulsion Products

eCarpet backings, various binders

eCoating paper for printing purposes

eFloor polish, paint, binders, adhesives
Performance Chemicals

e Anti-staining coating materials

eExterior coatings, various functional coating materials.

eAutomotive parts, electrical appliances, office automation
equipment, etc.

eAutomotive parts, electrical appliances, house-buliding
materials, etc.

Liquid crystal display (LCD) materials

coatings

— Anti-reflective

— Retardation films
of LCD television sets. Furthermore, LCD

— Color pigment

materials are recognized in the market as h .
dispersed resists

eSlurries
ePads the cutting-edge technology originally Photosensitive

spacers

developed by the Company. JSR creates

Lithography materials
ePhotoresists
eMultilayer materials

value for innovations in FPD technology Protective coatings

Transistor

through development and commercializa-

Alignment films
tion by its proprietary polymer technology.
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To Our Shareholders

MITSUNOBU KOSHIBA
Representative Director and President

YOSHINORI YOSHIDA
Representative Director and Chairman

We have been steadily increasing our business size and profitability from fiscal 2002 to 2008. However, the
business environment has rapidly deteriorated since October 2008 due to the severe recession caused by the
global financial crisis. In this situation, the Company would like to re-emphasize the importance of a business

management style that gives precedence to rapid decision making which enables us to overcome the tough

and unpredictable business environment and start on a new growth path upon an economic upturn.

Here, we would like to report our business operations of fiscal 2009.

A fiscal year ended March 31. (ie. For the case of fiscal 2002, the fiscal year started on April 1, 2001 and ended on March 31, 2002.)

Fiscal 2009 Business Environment and Earnings

In the first half of fiscal 2009, Japan’'s economy grew more uncer-
tain not only from the sharp rise in crude oil price, but also due to
slackening export growth and a downturn in gross domestic prod-
uct as well. Furthermore, in the second half, the global financial
crisis caused a worldwide stock market slump as well as the yen's
accelerated appreciation. This has seriously affected the real econ-
omy, which has been indicated by the world economy’s fast

deceleration. As a result, these events have pushed the economy

JSR Corporation

into a grave recession on an unprecedented scale.

Our main customers, including automobile, automobile tire,
paper, semiconductor and flat panel display (FPD) manufacturers,
saw a rapid drop in global demand. Resultantly, they had no
choice but to implement large-scale production adjustments.

Under these circumstances, during the first half of fiscal 2009,
our petrochemical sector weathered steep hikes in the major raw
materials price, mainly caused by the rise in the prices of crude oil.

In addition, production adjustments at the ethylene production



plants in the petrochemical complex, further limit the availability
of raw materials in the first half of fiscal 2009. Within this unfor-
giving environment, the sector endeavored to revise prices in
order to improve profitability and ensure the supply of major raw
materials in a bid to stabilize earnings. Also the fine chemicals and
other products sector, which posit information electronics materi-
als as its main business, continued to provide advanced materials
and promoted global marketing in a bid to expand its operations
further. As the business environment quickly deteriorated in the
second half, the both of business sector united to take emergency
measures in order to maintain earnings. Although these measures
were mainly taken to reduce fixed costs, earnings, nevertheless,
declined substantially from the plunge in sales caused by the rapid
drop in demand.

As a result, sales and profit were down in fiscal 2009, net sales
decreased 13.4% to 352.5 billion, operating income was down
49.4% to ¥30.3 billion, current income decreased 44.5% to ¥31.1

billion, and current net income decreased 62.2% to ¥13.9 billion.

Dividends

Our basic dividend payout policy calls for the maintenance of a
stable dividend over the long-term and the distribution of profits
contingent upon consolidated earnings growth. The dividend
amount for fiscal 2009 was ¥32 per share, unchanged from the
previous year, consisting of ¥16 in midterm dividend and ¥16 in

term-end dividend.

Future Outlook and Operation Policies
In fiscal 2010, the Japanese economy is expected to see contracting
demand due to the prolonged global economic slump and spillover
effects of deteriorating corporate earnings and personal spendings.
The economic situation will remain tough after the unprecedented
recession in fiscal 2009. Particularly, demand will stay slack in our
main customers, including automobile, automobile tire, paper,
semiconductor and flat panel display manufacturers. It is projected
to take time for the demand in these industries to recover.

Under this situation, we have substantially revised numerical

targets and the action plans for the second half of its four-year

mid-term business plan, “JUMP2010,” which started in fiscal
2008. The basic strategy remains unchanged, namely, seeking to
“create a group of next-stage growth businesses and expand
earnings at the petrochemical and the fine chemicals and other
products businesses.” Furthermore, we will thoroughly reduce
costs and improve business competitiveness by implementing
restructuring measures in the petrochemical sector as well as the
fine chemicals and other products business sector, especially, the
semiconductor and flat panel display materials divisions. As for
next-stage growth businesses, we will enhance the promotional
system and resource allocation to accelerate commercialization.
We will do our utmost to achieve the goals by implementing these
measures promptly to get back on a growth path as soon as the

market environment recovers.

As a member of the chemical industry, we believe that our corpo-
rate responsibility is to “enable sustainable development.” Under
this belief, the Group will further enhance efforts to contribute to
the development of society by striving to fulfill its corporate social
responsibility, giving due considerations to the environment and
safety and promoting fair business operations.

Lastly, we appointed a new representative director and presi-
dent on April 1, 2009, thereby launching a new management
regime. Under the corporate slogan of “With chemistry, we
can.” we aim to continue creating new values, provide solutions
to society and further grow and develop as a company.

To our shareholders, we ask for your continued cooperation

and support.

AP APt

F )

=

N 0 RS

YOSHINORI YOSHIDA MITSUNOBU KOSHIBA

Representative Director Representative Director

and Chairman and President

ANNUAL REPORT 2009

7



8

Interview with the President

i 3.2

Review of the first half of “JUMP 2010”

How would you summarize the performance at this
point on looking back on the two years in the first
half of “JUMP 2010"?

Fiscal 2009 marked the second year of the four year mid-

term business plan from fiscal 2008 to fiscal 2011, and was
positioned as the year to place us on the path for growth acceler-
ation in the latter half of two years; however, due to effects of the
financial crisis, demand and business environment suddenly wors-
ened starting in October 2008. During the first half of fiscal 2009,
our petrochemical division weathered steep hikes in the major raw
materials price, mainly caused by the sharp rise in the prices of
crude oil. In addition, production adjustments at the ethylene cen-
ter started to restrict procurement of raw materials in the first half
of fiscal 2009. As the whole business environment quickly deterio-
rated in the second half, both petrochemical business sector and
fine chemicals and other products business sector united to take
emergency measures in order to maintain earnings.

Despite their efforts, they did not achieve their initial goals. Net
sales dropped 19% over the initially planned, which is similar to fis-
cal 2007 level, and operating income fell 50% over the initially
planned. Thus, we are forced to revise our initially assumed growth
path, and must rapidly advance cost optimization to match the
sales scale of the new scenario for the two years in the second half
of the mid-term business plan “JUMP2010."

JSR Corporation

Fiscal 2009 marked the mid-point of the four year
mid-term business plan “JUMP2010.” We asked
Mitsunobu Koshiba, who became President on April

1, 2009 on his thoughts regarding policies hereafter.

raoos R
Net sales ¥407 billion ¥437 billion  ¥352.5 billion
Operating income  ¥60 billion ¥61 billion ¥30.3 billion
Operating margin 14.7% 14.0% 8.6%
ROE 15.2% 14.0% 5.7%

How would you define the current
industry’s situation?

Overall sales were down toward the fiscal year's second half

for markets representing JSR’s main customers, which are:
synthetic rubbers, semiconductors, and Liquid Crystal Display
(LCD) panels. Compared to its peak sales in fiscal 2008, a 30-40%
decline is projected in fiscal 2010, and a further fall of at least 20-
30% below the initial market forecast is assumed. Also, short
term recovery is viewed as difficult for all of them, creating a large
gap between the initially forecasted market sizes over the next
few years. Thus we must make revisions in our previous growth
scenario which assumed market expansion, and look to the future
of our business operations.



Demand Trend of Main Customers

Consumption of Synthetic Rubber

(Millions of ton)

15
(Y/Y)-3.4%

0
(Cy) '06 '07 ‘08 '09 ‘10 '
[ As of February 2009
— As of February 2007

Reference: “Japan rubber yearbook”

Global Semiconductor Market
(Billions of dollars)

400
(YIY) -4.1%
300 L/
-36%
200
100
0

(CY) '06 '07 '08 ‘09 10 "11 "12 "13
2 As of March 2009

— As of February 2007

Referrence: Gartner, “Semiconductor Forecast Worldwide: Forecast Database,”
(February 28, 2007, March 23 2009) (Calculated by JSR. Solar cell

excluded from the projection as of March, 2009.)

The Gartner Report(s) described herein, (the “Gartner Report(s)”) represent(s)
data, research opinion or viewpoints published, as part of a syndicated
subscription service, by Gartner, Inc. (“Gartner” ), and are not representations
of fact. Each Gartner Report speaks as of its original publication date (and not
as of the date of this Prospectus) and the opinionsexpressed in the Gartner
Report(s) are subject to change without notice

LCD Market
(Billions of dollars) (Millions of m?)
120 150
Y/Y) +1.09
(YY) +1.0% 350,
80 100
[
40 50

0
(CY) '06 '07 '08 '09 "10 11 12 "13
I As of March 2009 (Left)
— As of January 2007 (Left)
Area (Right)

Reference: DisplaySearch

Management & Business Operation Policy

You said earlier you made revisions to the original
target of "JUMP 2010". Please tell us the newly
established earnings targets for the second half of
“JUMP 2010.”

In the initial plan, we had targets of ¥500 billion net sales,
A ¥75 billion operating income, and ROE of over 14% in fiscal
2011. Giving consideration to the present business conditions, we
set the new targets of ¥360 billion net sales, ¥36 billion operating
income, and ROE of 10%. We aim to make fiscal 2009 the bot-
tom of our drive to a regrowth trend.

FY2008 FY2009 ALl e
Net sales ¥407billion ¥352.5 billion ¥290 billion ¥360 billion ¥500 billion
Operating income ¥60billion ¥30.3 billion ¥15 billion ¥36 billion <t ¥75 billion
Operating margin 14.7% 8.6% 5.2% 10% or more 15% or more
ROE 15.2% 5.7% 4.1% 10% or more 14% or more

What initiatives are you emphasizing to achieve
“JUMP 2010" targets?

We implement the optimization of business costs to match
A our sales level as the common issue throughout the compa-
ny. In addition, issues remain such as the establishment of an opti-
mal production infrastructure for our petrochemicals business.
Furthermore, we need to search for ways to respond to the com-
moditization of products as well as the downward price pressures
for our fine chemicals and other products business.
In this environment, JSR will arrange its portfolio with the elas-

tomer and other petrochemical businesses and fine chemicals
(semiconductor materials, FPD materials and optical materials) as
our core businesses. Our next-stage growth business (precision
processing, performance chemicals, environment and energy and
medicare related materials) are defined as our strategic business.
Policies for each business area will be set and actions will be taken
in accordance.

Thorough cost cutting measures and a restructured competi-
tiveness that can perform under risk scenario settings will be our
goal for these core businesses. In our strategic businesses, we will
also work to launch new products and strengthen required
resource allocations, to accelerate startup of business.

ANNUAL REPORT 2009
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You said that optimizing business costs is an issue
common to your core businesses. \What measures
are you taking to achieve this?

We put our efforts to align our business costs to our revised

growth scenario, and build a business structure which can
respond to even lower demand. We have focused on variable cost
reductions such as process improvements and higher yields in the
framework of the Cost-Reduction Plan “E-100 Projects”and cost
reduction of ¥13 billion (estimated) was achieved in the first half of
JUMP2010. Our initial target was ¥28 billion, but as a result of
recalculating our assumed sales conditions in line with the business
environment, we expect cost reduction of ¥8 billion for the second
half of JUMP2010, resulting in cumulative cost reduction results of
¥21 billion through fiscal 2011 comparing to fiscal 2007. Also, as
new earnings countermeasures, we will execute fixed cost reduc-
tions such as streamlining manufacturing staff, cutting R&D costs
for existing products, and holding down other manageable costs,
to cut ¥8 billion in total. Therefore, these will total over ¥16 billion
of cost reductions for the second half of JUMP2010. We will also
give thoughts to merging production bases and reorganizing pro-
duction lines as measures to build long term competitiveness.

Cost-Reduction Plan "E-100 Projects”
+ Earnings Countermeasures
(Billions of yen)

30 Earnings countermeasures
(fixed costs) > ¥8 billion
50 vs. FY2009

— Petrochemicals ¥8 billion
vs. FY2007

—Fine chem.&other ¥13 billion
vs. FY2007

FY2008
I Earnings Countermeasures [l Petrochemicals [l Fine Chemicals & Other

FY2009 FY2011 Target

What is required to rebuild competitiveness in each

core business?

In petrochemical business, we keep our basic strategy of

strengthening our competitiveness by supplying technically
differentiated and high-value-added products, such as S-SBR for
high performance energy efficient tires, to meet society needs,
especially for blooming up concerns about global environment.

JSR Corporation

The whole petrochemical industry map may be changed due to
the restructuring of the ethylene production plants in complex
and many start-ups in Middle East, causing the tight supply and
demand balance of butadiene. JSR needs to be ready for these
changes. In order for us to maximize and maintain stable earn-
ings without having raw material concerns, we will work to diver-
sify raw material sources by establishing procurement routes from
Asia or securing local source through overseas production
arrangement, such as the capacity right arrangement with DOW
Europe GmbH.

In fine chemicals and other products, global demand contrac-
tion and slow growth have become remarkable, indicated by the
downward revisions in market forecasts for electronics, especially
semiconductor markets. Also, progressive commoditization and
competition with expansion in the markets for display panels for
flat TV accelerates decline in unit prices of products.

Fortunately, JSR has several top tier products in semiconductor
materials and display materials and global manufacturing infra-
structure, which supply high quality products. By utilizing those
competitive advantages, JSR will introduce cutting-edge products
to markets quickly when demand recovers.

For both businesses, streamlining of cost structure to meet
current demand and enhancing competitiveness under the
revised scenario.

What progress was made in the first two years for next-
stage growth businesses initially announced for “JUMP
2010"? What are your business plans hereafter?

In the first two years of JUMP2010, some products are
each making solid progresses, such as areas in optical films,
lithium ion capacitors, electrolyte membranes for fuel cells and so
forth. In regards to the manufacturing, JM energy Corporation,
JSR’s group company, completed its commercial scale production
plant for lithium ion capacitors in November 2008. Also, JSR
completed facility for commercial-scale production of electrolyte
membranes for fuel cells in the Yokkaichi plant. In order for us to
accelerate the promotions, as mentioned earlier, we defined 5
areas as strategic businesses, which expect big leap of growth,
which are precision processing and materials, environment and
energy, medicare related materials, performance chemicals and
information and electronic materials.
Looking at overall speed of market expansion, we see a lag
over our initial assumptions. But originally this business has been



conceived with a long term perspective towards 2020.
Therefore, we will first build up these clustered product lines
with an aim ¥30 billion in sales in fiscal 2011.

Mass Commerciali-

Trigger of
Production zation i

R&D Marketing Growth market

Sheet/Films for Touch Panels

Precision o
Processin ezl eHybrid Cars
9 Optical Filter R Cal Caris
) ) . oElectric Cars
R HERE Antibody conjugated magnetic beads
Chemicals Binder Materials for Electrodes of
Lithium-ion Batteries
Information Eﬁggg‘fgg,?,ﬁgg%&”d“C"Ve LED related ‘gé?fgrmance
and Electronic | = materials tough panels
Materials | o gp related materials  New type of alignment films #Displays for
Environment Solar cell 'E';h'gcrﬂg%” CVITEIEE
Al related materials p
Energy Electrolyte Membranes for Fuel Cells
- o sLife science
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Already announced —— New

Are capital investment and R&D costs announced in
“JUMP 2010" proceeding as initially planned?

For capital investments, we are working on large scale con-
A traction and freezing in response to changed business
results. For strategic businesses on the other hand, we set a sepa-
rate total budget of ¥10 billion in fiscal 2010-2011, flexibly mov-

ing forward with capital investments.

Consolidated Capital Investment Plan*

(Billions of yen) *Investment decision-making basis

40

Separate budget for strategic businesses
(¥100 billion cumulative FY2010-11)

20
—
O .
FY2008 FY2009 FY2010 Plan FY2011

¥20 billion cut from original plan (¥130 —¥110 billion)
[ Strategic Business WM Fine Chemicals & Other Il Petrochemicals

We are also moving towards shrinking R&D cost overall in fiscal
2010. We are further raising the amount and percentage of this
R&D allocated to strategic businesses, working to boost develop-
ment of new products and speed of commercialization.

Consolidated R&D Costs

FY2009
¥21.3 billion

FY2010
¥19.0 billion

[0 Strategic Business Core Business

Conclusions
Lastly, please describe JSR’s basic strategy once more.

First, we're assuming business operations in an extremely
A harsh environment, but there is no change in our basic
strategy of earnings maintenance and expansion in core business-
es, with nurturing and commercialization of strategic businesses.
JSR will continue to provide our “innovative materials” and
"high-precision processing technology and products” to newly-
emerging fields in environment, energy, biotechnology and
medicare, as well as in the areas of information and electronics,
which are expected to continue in its expansion, for further
enhancing global competitiveness with existing projects.

When the economy is back on track, JSR strives to make this
possible with its quick and responsive practices.
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Review of Operations /

Fine Chemicals and Other Products

The Fine Chemicals and Other
Products of JSR mainly consist of
materials for semiconductors,
flat panel displays (FPDs), and
optical materials. These business
lines are seeing steady expan-
sions of argon fluoride (ArF)
photoresists and multilayer
materials used for semiconduc-
tors, as well as alignment films
and color pigment-dispersed
resists used for liquid crystal dis-
play panels (LCD).

Net Sales and Operating Income

(Billions of Yen)
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160 — 40
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0 0

FY'05 FY'06 FY'07 FY'08 FY'09
mm Net Sales (Left)
Operating Income (Right)*

*QOperating income includes company-wide costs
for fundamental research and development.

Proportion
of Sales

41.5%

12 JSR Corporation

Fiscal 2009 Business Performance:
Semiconductor Materials

In the semiconductor materials divi-
sion, we saw large growth in sales of
multilayer materials due to growing
demand and sales with the launch of
ArF immersion exposure. Despite these
measures, photoresists —the main
product— were impacted by the large
fall in demand starting the second half
due to production adjustments at our
customers side; slump in business with
some of our major customers, resulted
in lower net sales year-on-year. JSR
opened its Singapore representative
office in September, 2008 as a busi-
ness base for advanced materials with a
focus on semiconductors in Southeast
Asia. Through this initiative, the com-
pany is working to be even more com-
petitive in the most advanced
materials sector.

Flat Panel Display Materials

In flat panel display (FPD) materials,
sales of LCD materials were initially
steady with growing monitors of per-
sonal computers (PC) and LCD TV mar-
kets. Nevertheless, demand began to
decline especially for PCs starting the
middle of the first half, and business
was affected by falling prices due to
lower LCD panel production and the
worsening supply/demand environ-
ment. Moving into the second half,
further slowdown in consumption due

to the global recession also resulted in
large inventory adjustments in demand
industries. From these large drops in
demand, especially sales in Japan and
Taiwan resulted in lower net sales
year-on-year.

Optical Materials

For the optical fiber coating materials
—the mainstream product— net sales
decreased year-on-year due to the
drop in demand in exports for optical
fiber in addition to cut-backs in invest-
ments for the domestic optical fiber
cables starting from the second half.
Anti-reflective coating materials and
protective coating materials were
increasingly adopted by the high-
value-added sector paralleling the
trend in thin screen TVs to become
more high-definition. Furthermore,
despite the rapid fall in demand dur-
ing the second half, net sales grew
year-on-year. Although progress was
seen in sales for ARTON® resin (heat-
resistant transparent resin), and in the
precision processing sector, lower net
sales year-on-year was recorded due
to intense competition between com-
petitors in the optical film industry and
from the drop in demand starting the
second half.

Earnings:
Prices came under increasing down-
ward pressure due to falling prices for



major demand industry products.
Under such circumstances, JSR worked
to boost sales of differentiated prod-
ucts and promoted the Cost-Reduction
Plan “E-100 Projects”, while taking
urgent measures concerning earnings
in the second half targeting further
cost reductions in the entire group.
Despite these efforts, the decline in
sales volume due to the rapid fall in
demand had a large impact, resulting
in a large profit decline year-on-year.
As a result, the fine chemicals and
other products consolidated net sales
declined 19.6% year-on-year to

JSR ArF resists and multilayer materials are used in
cutting edge semiconductor production.

¥146,385 million, with operating
income declining 53.7% year-on-year
to ¥20,496 million.

Fiscal 2010 Business Strategy:

For the current fiscal year, negative
growth is expected largely due to the
major economic downturn that started
from the second half of fiscal 2009,
which has caused the inevitable large
scale production adjustments in impor-
tant customers such as semiconductors
and FPDs. Under such conditions,
measures to cut costs and reinforce
our business competitiveness will be

JSR Global Operations for Fine Chemicals Business

[ —

JSR Micro NV

JSR Micro Korea
Co., Ltd.

JSR Micro Taiwan
Co., Ltd.

eManufacturing Site
eBranch Office

L]
JSR Taiwan
Office

°
JSR Singapore Office

JSR Corp. Headquarters

JSR LCD materials are used in high definition TVs.

implemented. To execute these tasks,
the Company is promoting the Cost-
Reduction Plan “E-100 Projects”,
rebuilding the manufacturing unit to
cut fixed costs, and making thorough
cost reductions in the sales, manage-
ment, and research units, thereby
aligning and optimizing business costs
for our market scale. JSR is also working
to expand and enhance its business by
utilizing its overseas bases in Korea,
Taiwan and Singapore, pushing to grow
sales in Asian emerging markets, and
using cutting-edge technologies to cre-
ate new materials in peripheral sectors.

JSR Micro Inc.

JSR Micro Kyusyu
Co., Ltd.
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Review of Operations / Petrochemical Materials

Elastomers

Since its foundation, JSR has
offered a wide range of elas-
tomer products for the world
market including: general-pur-
pose synthetic rubbers such as
styrene-butadiene rubber (SBR)
developed for automobile tires;
and special-purpose synthetic
rubbers such as acrylonitrile-
butadiene rubber (NBR), butyl
rubber (lIR), and ethylene-propy-
lene rubber (EPR). JSR also offers
thermoplastic elastomer materi-
als (TPEs), which have unique
characteristics that consists both
elements of rubber and thermo-
plastic resins.

Net Sales and Operating Income

(Billions of Yen)
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33.4%
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Fiscal 2009 Business Performance:
Synthetic Rubber

In the domestic general purpose syn-
thetic rubber business such as SBR and
polybutadiene rubber (BR) was impact-
ed by raw material restrictions due to
ethylene center production adjustments
in fiscal 2009, in addition to the rapid
drop in demand accompanying produc-
tion adjustments of automobile tires.
Despite efforts to revise prices in
response to higher raw materials prices
in the first half, sales volume and net
sales decreased year-on-year.

Similarly, for high-performance special-
purpose rubber, efforts were made to
revise prices of NBR, EPR and IR in
response to higher raw materials prices
in the first half. However, the rapid fall in
automobile production starting the sec-
ond half resulted in lower year-on-year
sales volume and net sales. In exports,
general-purpose rubber and high-per-
formance special-purpose rubber were
also affected by the rapid dropped in
production of both automobiles and
automobile tires, resulting in lower year-
on-year sales volume and net sales.

Thermoplastic Elastomer (TPE)

For TPEs, such as butadiene and styrene-
butadiene thermoplastic elastomer, JSR
strove to revise prices responding to
higher raw materials in the domestic
market during the first half. Nevertheless,
starting the second half, demand fell
due to production declines in main
demand industries such as automobiles.
Starting the second half, exports suf-
fered as demand fell rapidly for butadi-
ene thermoplastic elastomer (RB) in

Europe and Central & South America.
As a result, lower year-on-year sales vol-
ume and net sales were recorded both
for the domestic and export markets.

Production:

The capacity rights to receive 30,000
tons a year of solution polymerized
styrene butadiene rubber (S-SBR), equiv-
alent to 50% of Dow Europe GmbH's
new production line was obtained and
its commercial production started in
March 2009. This is in response to medi-
um term expansion in demand for S-SBR
for energy conserving and high perform-
ance tires, and the measures taken to
diversify our raw materials procurement
sources. By strengthening the supply sys-
tem of high quality products, JSR will
continue to expand globally using Japan
and Europe as its bases.

Earning:

JSR promoted expanded sales of high
value added products while making
cost reduction efforts through the
Cost-Reduction Plan “E-100 Projects”.
Along with price revision efforts in the
first half in response to higher raw
materials prices, in the second half,
urgent measures concerning earnings
were taken in the entire group target-
ing further cost reductions. Despite
these efforts, decreased sales volume
due to the rapid fall in demand had a
large impact, and profits fell far below
the previous period. As a result, net
sales in the elastomer segment declined
8.6% year-on-year to ¥117,855 mil-
lion, with operating income declining
28.1% year-on-year to ¥8,026 million.



Fiscal 2010 Business Strategy:

JSR will continue with our basic business
strategy for entire petrochemical busi-
ness sector, working to maintain and
expand earnings by utilizing originality
and technical superiority, expanding
sales of high-value-added products,
along with productivity enhancements
and cost reductions through innovative
technology. In short term, it seems that
demand recovery will take time for the
following main demand industries in
Japan: automobiles, auto tires, and
paper manufacturing, JSR puts its
efforts into the promotion of the Cost-

Production Profile

JSR's products support to improve the performance
of tires.

Reduction Plan “E-100 Projects”, along
with drastic cost structure reforms
such as cutting fixed costs and dramat-
ic productivity enhancements including
integration of production lines.

For further global expansion of the
sales, JSR will focus on high-value-added
products, such as S-SBR for energy con-
serving and high performance tire,
which is expected sustainable growth
over the medium term. JSR will utilize
production bases in Japan and Europe,
where it obtained the capacity right of
50% of Dow Europe GmbH's new pro-
duction line that started its commercial

JSR TPE products are used in the soles of shoes.

production in March 2009.

In regards to the raw material supply
management, restrictions of main raw
materials such as butadiene due to reor-
ganization of the petrochemical indus-
tries centering ethylene centers may be
expected. JSR will work on diversify the
procurement of raw materials from Asia.
Also, local procurement for diversified
raw material sources through overseas
production arrangement, such as the
capacity right arrangement with DOW
Europe GmbH, will be secured.

Products

Application / Features

Production Capacity of Plant

Styrene-butadiene rubber (SBR)

typical general-purpose synthetic rubber; for tires, conveyor belts, hoses, footwear

Acrylonitrile-butadiene rubber (NBR)

highly oil-resistant; for industrial rubber parts

High styrene rubber (HSR)

a high degree of hardness with low specific gravity; for hardboard, tiles,

ebonite, footwear

Yokkaichi—255,000 tons/year

Polybutadiene rubber (BR)

general-purpose synthetic rubber; low in heat buildup, high in resilience;
for tires and golf balls

Chiba—72,000 tons/year

Solution polymerization styrene-
butadiene rubber (S-SBR)

specialty SBR for fuel-efficient and high-performance tires

Hydrogenated polymer (DYNARON®)
and others

used as a compatible blending agents, resin modifier, adhesives, etc.

Yokkaichi—45,000 tons/year

Polyisoprene rubber (IR)

physical properties duplicate those of natural rubber; for tires, belts, footwear

Kashima—41,000 tons/year
(Manufactured by KRATON JSR
Elastomers K.K.)

Ethylene-propylene rubber (EPR)

specialty synthetic rubber; excellent weatherability and heat resistance;
for automotive parts, window frames, electrical cables, industrial goods

Kashima—36,000 tons/year

Butadiene thermoplastic elastomer
(JSR RB®)

a plastic with rubberlike properties for shoe soles, plastic modifiers, etc.

Chiba—24,000 tons/year

Styrene thermoplastic elastomer
(SBS, JSR SIS®)

used as adhesives, plastics modifiers, footwear

Kashima—45,000 tons/year
(Manufactured by KRATON JSR
Elastomers K.K.)

Yokkaichi—148,000 tons/year
Chiba—130,000 tons/year

Butadiene material for petrochemical products (Manufactured by Tobu
Butadiene Co., Ltd.)
Kashima—120,000 tons/year

Isoprene material for petrochemical products Kashima—36,000 tons/year
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A material with special functions
based on emulsion polymeriza-
tion technology developed
through the process of manufac-
turing synthetic rubber. A main
emulsion product is paper coat-
ing latex (PCL), which has the top
share in the domestic market.
With powerful adhesiveness and
excellent suitability for printing,
PCL is used for a wide range of
coated paper products. Styrene-
butadiene latex is also developed
as various types of adhesive, such
as the carpet backings.

(Billions of Yen)
30 3
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Net Sales (Left)
Operating Income (Right)

Proportion
of Sales

16 JSR Corporation

In the first half, usage in volume for
paper coating latex (PCL) —the main
product— increased by consecutively
putting new lines of coated paper
manufacturers into operation. Notwith-
standing these undertakings, the sub-
stantial drop in demand for coated
paper from the second half resulted in
the decrease in sales volume and net
sales year-on-year. Similarly for acrylic
emulsions, the drop in demand in
adhesives area —mainly for use in
building materials and automobiles—
contributed to the decline in sales vol-
ume and net sales year-on-year.

Cost reduction efforts were made
through the promotion of the Cost-

JSR’s PCL (paper coating latex) is widely used to
beautify papers more.

Reduction Plan “E-100 Projects”. In
the first half, prices revision efforts
were also made in response to higher
raw materials prices, and in the second
half, urgent measures concerning
earnings were taken in the entire
group targeting further cost reduc-
tions. Despite these efforts, decreased
sales volume due to the rapid fall in
demand had a substantial impact, and
profits fell far below the previous peri-
od. As a result, in the emulsion seg-
ment, net sales declined 13.2%
year-on-year to ¥23,432 million, with
operating income declining 66.5%
year-on-year to ¥516 million.

Please refer to page 15, “Fiscal 2010
Business Strategy”.

Products

Application / Features

Production Capacity of Plant

Latex

ABS plastics

for paper coating, carpet backing,
tire cord dipping, adhesive agents,

Yokkaichi—120,000 tons/year




Review of Operations / Petrochemical Materials

Plastics

JSR is operating its plastics business
under Techno Polymer Co., Ltd.
Techno Polymer offers various
acrylonitrile-butadien-styrene
(ABS) plastic products that cus-
tomers seek. The company’s ABS
products are noted for unique-
ness, based on the combined char-
acteristics of various polymers. The
company provides ABS products
with consistent quality, backed by
its worldwide bases of sales and
technical services.

Net Sales and Operating Income

(Billions of Yen)
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Fiscal 2009 Business Performance:
In the domestic market, sales during
the first half were steady for heat-
resistant ABS plastics and weatherproof
acrylonitrile-ethylene-propylene-styrene
(AES) as well as acrylonitrile-styrene-
acrylate (ASA) plastics for automotive
uses. From the second half, the sharp
drop in demand for automobiles, build-
ing materials and consumer electronics
due to the impact of declining automo-
bile production and housing starts,
resulted in lower year-on-year sales vol-
ume and net sales. Although exports
were similarly affected by the rapid
drop in demand during the second
half, the growing sales in the entertain-
ment sector resulted in sales volume
and net sales that were slightly higher
year-on-year. Nevertheless, this did not
make up for the decline in the domes-
tic market and plastics segment’s sales
volume and sales fell year-on-year.
Furthermore, as of March 31, 2009, a
joint venture was dissolved between
Mitsubishi Chemical Corporation regard-
ing Techno Polymer. By acquiring the
entire 40% share held by Mitsubishi
Chemical Corporation, Techno Polymer

Production Profile

ABS plastic products are being used for automotive parts.

effectively became a fully owned sub-
sidiary of JSR. With this arrangement
JSR will strive for even faster decision
making and effective use of business
resources, working for a stronger plas-
tics business in JSR.

Earning:

Cost reduction efforts through the Cost-
Reduction Plan “E-100 Projects” were
promoted, along with prices revision
efforts in response to higher raw materi-
als prices. Additionally, in the second half,
urgent measures concerning earnings
were taken in the entire group targeting
further cost reductions. Notwithstanding
these undertakings, decreased sales vol-
ume due to the rapid fall in demand
had a large impact, and profits fell far
below the previous period. As a result,
net sales of the plastics segment
declined 5.8% year-on-year to ¥64,829
million, with operating income declining
56.6% year-on-year to ¥1,308 million.

Fiscal 2010 Business Strategy:
Please refer to page 15, “Fiscal 2010
Business Strategy”.

Products Application / Features Production Capacity of Plant

Acrylonitrile- excellent impact resistance; for

butadiene- automotive parts, electrical appli-

styrene plastics ances, office automation equip-

(ABS) ment, miscellaneous goods

Acrylonitrile- o

ethylene- same mechanical properties as ABS Vokkaichi—280,000 tons/year
. . (Manufactured by Techno Polymer

propylene- plastics; superior weatherability; Co., Ltd)

styrene plastics for automotive parts

(AES)

Acrylonitrile-
styrene-plastics
(AS)

transparent plastics; applications
similar to those of ABS plastics
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Research and Development, Intellectual Property

1. Core Technologies and the JSR Business Model
Expertise in polymerization gained from the manufacture of syn-
thetic rubber and other petrochemical products represents the
core technology of JSR. Leveraging this know-how, JSR has
grown by responding quickly and accurately to the technological
demands of customers concerning information electronics mate-
rials. Next generation businesses as well will be rooted in the
even more effective use of this core technology. Through this
process, JSR is dedicated to developing new materials along with
new business domains.

Growth at JSR is driven by the following three business models:

(1) Global Leadership

Information electronics materials products pose unique chal-
lenges. Most become outdated rather quickly and no single
product makes a significant contribution to sales. For this rea-
son, it is imperative to secure powerful market positions world-
wide. This strength provides quick access to information on
next-generation technological breakthroughs that can be used
for new research projects. With this in mind, JSR early on began
establishing a global presence, supplying products to prominent
companies in many countries.

(2) De Facto Standards

By transforming diverse user needs into products suitable for
many applications, JSR strives to create products that become the
de facto standard in their respective categories. Success in the
information electronics materials business requires this de facto
standard approach. Building ties rooted in trust with the most
advanced users in a targeted category is the most effective
means of establishing a de facto standard. JSR and these partners
can then jointly develop innovative products and quickly bring
them to the market.

(3) Clusters
Cluster refers to a business made up of many niche markets,
each with annual sales of a few billion yen. JSR gathers a number
of interrelated products to create a single business unit. The
image is similar to how many grapes combine to make one
bunch. Taking this approach raises the efficiency of research,
manufacturing and sales. To generate more benefits, JSR is mov-
ing quickly to build more clusters.

JSR is confident that adherence to these three business models will
give the company a solid base for growth for many years to come.

2. R&D and Intellectual Property Organization and R&D Alliances

(1) R&D and Intellectual Property Organization

As of June 16, 2009

Polymer Materials Lab.

Rubber for tires, specialty rubber, functional elastomer,
thermoplastic elastomer, etc.

Performance Polymer
Research Laboratories

Performance Chemicals Lab.

Latex for paper coating, functional emulsions etc.

Microfabrication Process

materials Lab.

CMP materials (slurries, pads), etc.

Display Materials
Research Laboratories

LCD Materials 1st Lab.

Protective coatings and color pigment dispersed resists for
LCDs, etc.

Yokkaichi

LCD Materials 2nd Lab.

Alignment film for LCD, etc.

Research Center

Semiconductor Materials Lab.

Photoresist for semiconductors, etc.

Fine Electronic Materials

Research Laboratories Packaging and

Assembly Materials Lab.

Thick photoresists, photo sensitive insulation materials
for LSI, etc.

Performance Polymers Laboratories

ARTON®, optical materials for films, etc.

Research Fellow Laboratories (Yokkaichi)

Functional materials for LIB, Insulation materials for LED, etc.

Fine Chemical Process Laboratories

Review possibilities to industrialize new raw materials and
products in the fine material / product area.

Material Characterization& Analysis Laboratories

Physical properties, analysis, characterization, CAC, etc.

Precision Process

Process Research Lab.

Research on film converting technology, etc.

Precision Process Research Laboratories

Process Materials Lab.

Converting products on optical films, ARTON® film, etc.

Technology Center

Precision Process High Performance Film Depertment

Manufacturing technology and manufacturing of films

Tsukuba Research Laboratories

Optical fiber coating, Radiation curing materials,
particles for diagnosis, Low-k films for LSI, etc.

Research Fellow Laboratories (Tsukuba)

Materials for fuel cells, etc.

Research and Development Department

R&D strategic initiatives and administration.

Intellectual Property Department

Business related to intellectual property rights.

JSR Corporation



(2) R&D Alliances

JSR establishes R&D alliances as required to achieve strategic
objectives. Most alliances are with customers conducting busi-
nesses that use leading-edge technologies.

3. Summary of R&D Segments and Intellectual Property
JSR aims to build and enhance intellectual property (IP) networks
in all its R&D segments by creating IP, such as patents,
knowhow, designs, and trademarks, as well as by acquiring and
utilizing IP on a global scale. By strategically utilizing these net-
works, JSR aims to attain a predominant position over competitors
in its businesses.

One priority is information electronics materials and other busi-
nesses outside the petrochemicals field. The goal is to acquire IP
that can support global expansion. In this regard, JSR is focusing
not only on Europe and North America, but also on Asia, chiefly
South Korea, Taiwan and China, as a source of IP to build and
expand its IP network.

Another theme is creating IP in fields where JSR aims to create
new businesses that use sophisticated technologies.

4. Policy for Acquisition and
Management of Intellectual Property
(1) Strategy for Intellectual Property
JSR uses intellectual policy based on an intellectual property strat-
egy that is made up of the following four components.

a. Participation in the creation of intellectual property

JSR takes part in 3C analysis of intellectual property and techno-
logical information beginning at the stage of searching for R&D
themes. The results of this analysis are incorporated in R&D activi-
ties. Furthermore, by being selective in its intellectual property
rights applications, JSR will enhance consistency between its
technological development and patent application strategies.

b. Acquisition of intellectual property

JSR a