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● Percentage of women in managerial 
    positions: 6.9％*2

● Number of employees (Consolidated): 7,645
● Percentage of women: 33%*1

Dynamic and diverse human resources that 
maintain a global perspectiveHuman Capital

Note: In principle, numerical values are as of the end of FY2024　
*1 Scope of calculation: Consolidated companies　*2 Including seconded employees

Links between Each Type of Capital at JSR

Each form of capital is interrelated. Generally, so-called non-financial 
capital, such as human, intellectual, and natural capital, does not 
bring financial value to a company in the short term but rather 
contributes over time, therefore being referred to as “future finance.” 
Of these, we believe that human capital forms the foundation of JSR. 
This is because our employees, partners, and other “human capital” 
are the driving force behind JSR's strategies and therefore their 
presence is indispensable.

By strengthening our human capital, we build relationships 
of trust with stakeholders through social and relationship capital. 
That trust represents an invaluable asset that drives improvements 
in our technological capabilities in what are highly competitive, 
cutting-edge fields. While steadily expanding our Business Activity, 
we are endeavoring to reduce the environmental impact on our 
natural capital. In terms of  intellectual capital, we are accumulating 
innovative ideas, technologies, products, and services generated 
through daily research and development, thereby supporting JSR’s 
sustainable growth over the medium to long term.

Non-financial capital has a close bearing on manufacturing capital. 
Increasing both business efficiency and product value by means of our 
communication and technological capabilities in meeting customer 
demands brings about business expansion associated with growing 
demand and exerts a positive impact on financial capital.

JSR has adopted a human capital strategy—a policy that states, 
“maximize value (provision) to customers and markets, linking 
efforts for the enhancement of corporate activity efficiency and 
business competitiveness and the creation of innovation, by 
maintaining a global perspective and strengthening dynamic and 
diverse human capital and organizational capabilities according to 
the characteristics of countries, regions, and businesses”—and is 
promoting a variety of measures.

Based on human capital, each form of 
capital is inextricably linked with the 
others in improving corporate value

Increase our corporate value

Environmental responseSmooth Business Activity, 
contribution to society

● Total assets: 1.1 trillion yen

● Global Network   　　
   Japan 15 locations 
   Overseas 41 locations

● GHG emissions:197 kt-CO2
● Energy consumption: 0.31

● Advancement of innovation
● Improvement of technical prowess (quality, R&D)
● Improvement of problem-solving

● Improvement of manufacturing processes
● Maintaining a high share of the global 　　
   market

JSR’s human capital and 
its connections with each 
form of capital

Corporate mission

Supplier

Partners

Co-creator, 
partner

Stable financial baseFinancial capital

Helping to resolve social issues through our productsManufacturing capital

Accumulation of 
intellectual property

● Number of patents held: 1,794 in Japan
   　　　　　　　　　　　　  2,244 overseas
● R&D expenses: 34.1 billion yen

Intellectual 
capital

Social/Relationship capital Natural capital

Customers

● Long-term bond rating: A




